
What it may lack in sensory experience — the feel 
of the paper, the smell of the ink — this digital 
download makes up for with its weightless and 
instantaneous convenience.

In this free downloadable excerpt from Tablet10 
Volume 8: The Americas you’ll get a look behind 
the scenes at the Hotel Saint Cecilia in Austin, 
Texas and read an exclusive interview with owner 
Liz Lambert. And if you like what you see here, 
you’ll like it even better on paper: the print version 
of our latest Tablet10 magazine is available at 
TabletHotels.com/Shop.

Hotel Saint Cecilia
Austin, Texas, USA
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W ith turntables and vintage vinyl in the rooms, and a location just off the north end of South Congress, within walking (or stumbling) distance 
of any number of outstanding music venues, the Hotel Saint Cecilia is a contemporary rock star’s paradise, with a slightly decadent bohemi-
an-luxe philosophy to match. And though it’s just across the Colorado River from downtown Austin, with its Musicians Only double-
parking lanes and its spring-break-on-Bourbon-Street atmosphere, the Saint Cecilia somehow manages to remain downright tranquil.

It’s not exclusive in the usual luxury-hotel sense—this is still Austin, where closed-toe shoes are almost formal, and the clack of the receptionist’s high 
heels sounds romantically foreign—but it is exceedingly private. The bar, with its black lacquer finishes and distinct Parisian-café vibe is open to guests, and 
guests of guests, but that’s it. This is the authentic local version of luxury: not a tower but a fantastically preserved old mansion and a handful of new poolside 
bungalows, all arranged around a pair of Southern live oak trees, whose branches snake like reaching vines above the courtyard lawn. The Saint Cecilia feels 
like a retreat, almost a forest compound, insulated from the street by the lush landscape work of locals Mark Word and Billy Spencer. The accommodations 
manage to stay plush without sacrificing funk, the throwback romance not at all disturbed by the high-end comforts.

It’s aimed at a fairly specific audience, for whom nowhere else in Austin would be quite right. The owner, Liz Lambert, seems to have instinctively hit on just 
the right blend of crisp contemporary design, vintage-store cool, can-do service and discreet, hands-off hospitality. Two hotels don’t add up to an empire, ex-
actly, but between the Saint Cecilia and the nearby Hotel San Jose, Ms. Lambert has a near-monopoly in the category of places worth staying at in Austin. ❖

Read more at www.TabletHotels.com/SaintCecilia
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“It’s not what you see, but what  
you feel when you go into a hotel.” 

—Nini Andrade Silva

“My first image when I saw this place was 
Mick Jagger in front of a Victorian man-

sion with a Bentley in the driveway.”  
—Liz Lambert
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A conversation with owner 

Liz Lambert
How did you get into the hotel business?

I used to be a lawyer, and I moved back to Texas and took a job at the Attorney 
General’s office. I moved to this neighborhood down on South Congress. And the 
San Jose was down there, but it was a thirty-bucks-a-night kind of flophouse. I 
think I was just looking for something else to do.

I had the idea to take this run-down crack hotel, in a part of town that wasn’t re-
ally gentrified then, and that people would come. I kept practicing law for the first 
year, and then I stopped and started working the front desk at the San Jose.
What was the idea behind the Saint Cecilia?

This property was just so incredible. There were a couple of little bungalows. 
And the property was so beautiful, with the trees and the old house.

We had an interesting dilemma at the San Jose, where we run at ninety, ninety-
five per cent. You would basically keep raising the rates to lower occupancy a little 
bit. But I just felt like if we continued to raise rates, we would be losing our core 
customer.
You’d price your whole fan base out.

And then it’d be filled with rich people from Houston or Dallas. So we had a lit-
tle bit of a good dilemma there. And so I wanted a higher-price product or room.

It was an opportunity to do a smaller place. The only way you can make fourteen 
rooms work is if the rooms are expensive. Small hotels, most of them are higher-
end, because to have the infrastructure to run the place, it costs a lot.

I think my first image when I saw this place was—I feel like I’ve seen this pic-
ture, but I haven’t been able to find it since—but it’s Mick Jagger in front of a Vic-
torian mansion with a Bentley in the driveway.
Inside the sleeve of some Stones album.

Beggar’s Banquet or Exile on Main Street or something like that. The other image 
I had going in was like this place was owned by your rich gay uncle, somebody 
who’d traveled a lot.
Do you enjoy the creation or the running of the place?

I enjoy the creation. I had to learn how to run a place properly, because when I 
began I had no idea what I was doing. I couldn’t read financials. I used to say I 
would never hire somebody with a lot of hotel experience, but I don’t feel that way 
anymore.

I had to learn the business, and in learning it learned that I needed a lot more 
support. People that were good at financial stuff, more people that were good at 
management. It’s really hard to find good managers. And over the last few years 
I’ve finally put a team in place that allows me to do nothing more than be creative. 
Creative in the programming and concept and kind of the culture of the place.

There’s stuff that we don’t offer in there too. Some people, especially in the hotel 
industry, would approach that as you’ve got to give people what they want. But my 
opinion has always been that we’re not that place. We’re going to show people, in-
troduce people to what they want.
Are there any hotels out there that inspire you?

I love the Chateau [Marmont]. I think the Chateau does a remarkable job of 
feeling like it’s been there forever, and having a certain level of comfort, but not 
precious at all, and really lived-in. And the gardens. It’s beautiful. California weath-
er doesn’t hurt.

In New York we’ve been staying at the Bowery. I think Goode McPherson do a 
really great job with the details. Insane, the fixtures, the shower and the sinks. I like 
the Maritime too. I’m really curious about the Jane.

I love the Ace. I like Alex, I love what they do, and I like the Palm Springs hotel 
a lot. And I think that probably Alex and I will spend the next decade copying each 
other. I mean, being inspired by each other. No, I mean it, I am inspired by those 
guys. When we decided to do this place, and put turntables in every room, vinyl, 
the whole bit, I opened up the New York Times—a month before we opened 
here—and it’s the new Ace in New York, and there’s turntables in every room. ❖

For the rest of this interview and an additional interview  
with architect Emily Little, please visit www.TabletTalk.com
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Your Guide to
Austin, Texas, USA
Courtesy of Hotel Saint Cecilia

Hotel Saint Cecilia
112 Academy Drive
Austin, Texas, USA

Restaurants
Jo’s Hot Coffee and Good Food
1300 South Congress Avenue, at the Hotel San Jose

Perla’s Seafood and Oyster Bar
1400 South Congress Avenue
+1 512 291 7300

Vespaio and Enoteca
1610 South Congress Avenue
+1 512 441 6100

East Side Café
2113 Manor Road
+1 512 476 5858

Shopping
Domy Bookstore
913 East Cesar Chavez Street
+1 512 476 3669

Service Menswear
1400 South Congress Avenue
+1 512 447 7600

By George
1400 South Congress and 524 North Lamar Boulevard
+1 512 472 5951� �

Nightlife
Lounge at the Hotel San Jose
1316 South Congress Avenue
+1 512 852 2350

Good Knight
1300 East 6th Street
+1 512 628 1250

For the complete guide to Austin by Hotel Saint Cecilia,  
please visit  www.TabletGuides.com/SaintCecilia



With financial services in more than 40 countries  
and territories, HSBC Premier1 enables you to take 
advantage of all the world’s rich possibilities. A  
Premier Relationship Manager will be there for you,  
to open doors, help uncover financial opportunities 
and provide the best that Premier has to offer —  
wherever life takes you.

Build, manage and preserve your wealth2.

Whatever your idea of “wealth,” an HSBC Securi-
ties (USA) Inc. Financial Advisor can leverage our 
global capabilities on your behalf. Your Financial 
Advisor can also help you prepare a customized 
investment strategy designed with your retirement 
and wealth transfer goals in mind.

1. To qualify for HSBC Premier, you need to open a Premier Checking account and maintain $100,000 in combined U.S. personal deposit and investment balances. Business owners may use their commercial 
balances to qualify for personal Premier relationship. A monthly maintenance fee of $50.00 will be incurred if minimum balance requirements are not maintained. You have up to 90 days after account opening 
to meet the full $100,000 balance requirement. 2. Securities and Annuity products are provided by Registered Representatives and Insurance Agents of HSBC Securities (USA) Inc., member NYSE/FINRA/
SIPC, a registered Futures Commission Merchant, a wholly-owned subsidiary of HSBC Markets (USA) Inc. and an indirectly wholly-owned subsidiary of HSBC Holdings plc. In California, HSBC Securities (USA) 
Inc., conducts insurance business as HSBC Securities Insurance Services. License #: 0E67746. Insurance products are offered through Insurance Agents of HSBC Insurance Agency (USA) Inc., a wholly-
owned subsidiary of HSBC Bank USA, N.A. and an indirectly wholly-owned subsidiary of  HSBC Holdings plc. Products and services may vary by state and are not available in all states. California License #: 
0D36843. Securities, Annuity and Insurance products are: Not a deposit or other obligation of the bank or any of its affiliates; Not FDIC insured or insured by any federal government 
agency of the United States; Not guaranteed by the bank or any of its affiliates; and subject to investment risk, including possible loss of principal invested. All decisions regarding the 
tax implications of your investment(s) should be made in connection with your independent tax advisor. 

AS AN  
HSBC PREMIER  

CLIENT, YOU’RE 
NOT LIMITED  

BY YOUR  
LATITUDE.



The card that’s as global as you are.

The HSBC Premier World MasterCard®3 is your 
passport to unique experiences, greater purchasing 
power and world-class rewards. With no pre-set 
spending limit4, no foreign transaction fees and  
no annual fee, it’s the one card that’s as global  
as you are.

The HSBC Premier network travels with you.

Call 1 908-PREMIER for financial emergency help 
across the globe. Moving to a new country? A  
Premier Relationship Manager will help you set up 
your HSBC accounts before you arrive and ensure 
seamless transfer of your HSBC credit history.

Online banking across time zones5.

Access a single view of your worldwide HSBC  
accounts with Global View. Use Global Transfers to 
transfer funds online without any fees between  
your global HSBC Premier accounts. Conveniently  
pay bills online anywhere, anytime.

If you’re open to a Premier relationship,  
stop by your nearest HSBC branch or visit  
HSBCPREMIERUSA.com. 

3. HSBC Premier World MasterCard® credit card requires an HSBC Premier relationship and is subject to credit approval. 4. No pre-set spending limit does not mean unlimited spending. We may permit you to incur charges 
(except ATM cash advance transactions) that cause your New Balance to exceed your revolving credit line. Each such charge will be evaluated based on Account usage and performance, other account relationships 
with us and your experience with other creditors. If we authorize such charges, you will be required to pay, as part of your Current Payment Due, the amount by which your New Balance exceeds your revolving credit line, 
including amounts due to purchases, cash advances, Finance Charges, fees, or other charges. 5. Global View, Global Transfers and Online Bill Pay not available in all countries. Foreign currency exchange rates may apply. 
HSBC Premier World MasterCard® issued by HSBC Bank USA, N.A. or HSBC Bank Nevada. N.A.
MasterCard® and the MasterCard brand mark are registered trademarks of MasterCard International Incorporated.
Deposit products offered in the U.S. by HSBC Bank USA, N.A. Member FDIC. ©2009 HSBC Bank USA, N.A.
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Tablet Stars: 

John Varvatos
Fashion Designer

John Varvatos grew up in Detroit, where many of America’s musical threads are 
woven together, from the MC5 to Motown to the Stooges. His hometown’s heritage 
left a lasting influence on his award-winning menswear designs, where fastidious de-
tailing and old-world craftsmanship are roughed up with a rock-and-roll edge.

Following stints with Ralph Lauren and Calvin Klein, he launched the first 
John Varvatos collection in 2000, and it’s only been up from there. Since then 
he’s expanded his menswear line into a full-on lifestyle brand, updated Con-

verse’s iconic Chuck Taylors and Jack Purcells for a new generation, and has even 
taken over the former site of the celebrated rock club CBGB as the home of his new 
Bowery boutique.

Alongside his design work, Mr. Varvatos puts on the annual Stuart House benefit 
concert, and also finds the time to host a show called Born in Detroit, on Sirius XM 
Radio. He found a spare moment to share with us his top hotel picks, as our newest 
Tablet Star. ❖

For more hotel picks from Tablet Stars go to www.TabletHotels.com/Stars

HOSPES Lancaster
“Never short on luxury,  
the Lancaster is 
quintessentially Paris.”

Sunset Marquis
“This building is a perfect mix of old Hollywood 

style with all the modern amenities you could pos-
sibly desire. A poolside dinner with friends is a 

wonderful way to spend the evening.”

Soho Grand
“Nothing is better than the Soho Grand’s amazing penthouse suite.”





NEW YORK

A TAJ HOTEL

An icon returns to center stage, and all New York is talking. For over 100 years Taj has been creating, enhancing
and caring for landmark properties around the world; that tradition continues with the meticulous renovation of 
The Pierre. The famed Le Caprice restaurant and Two E Bar/Lounge are now open.

Call 212.838.8000 or contact your travel professional to enjoy the quintessential New York  experience at special introductory rates. 

FIFTH AVENUE AT 61ST STREET



CHAMBERS
The Luxury Art Hotel

901 Hennepin Avenue Minneapolis, MN 55403  612.767.6900  chambersminneapolis.com

“#1 Art Hotel in the World” ... Lux Magazine “The art is hot” ... The Today Show

60 Luxurious Guest Rooms and Suites

200+ Contemporary Art Pieces

Burnet Gallery featuring Rotating Exhibitions

Complimentary High Speed Wireless Internet

24 Hour Room Service

Valet Parking

Heated Tile Glass Floors and Rain Sky Showers

D’Amico Kitchen - Casual, Contemporary Italian

Custom Featherbeds and Pillowtop Mattresses



1    Ace Hotel

Top Ten New Hotels     Volume 6     Asia and Africa

  T abletHotels.com    2

Top Ten New Hotels     Volume 7     Europe




